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DOCTORAL THESIS OBJECTIVES AND RESEARCH METHODOLOGY 

1. Qualitative in-depth interview marketing research, focusing on: "Opinions, 

attitudes, and beliefs of experts in Romania within the field of influencer 

marketing, regarding the execution of influencer marketing campaigns
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2. Qualitative marketing research conducted through focus group interviews, 

focusing on: "Opinions, attitudes, and knowledge of Romanian adults 

regarding social media platforms and online content created by influencers”

 

 

 

 

 

 



 

 
 

 15 

 

 

 



 

 
 

 16 

3. Quantitative marketing research on "Opinions, attitudes, and behaviors of 

consumers in Romania regarding influencer marketing campaigns in the 

digital services market of Romania”
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Table 1. Objectives of quantitative marketing research 
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4.  Marketing experiment on "The efficacy of influencers and brand 

ambassadors in influencer marketing campaigns” 
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