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EXPERIENTA PROFESIONALA

01.10.2023- prezent

24.12.2018- 30.06.2023

24.12.2018- 31.12.2020

01.01.2021- 31.12.2022

10.2016--15.06.2020

05.2006-03.2016

Curriculum Vitae

IVASCIUC IOANA-SIMONA

Asistent universitar (contract pe perioada determinata)

Denumirea angajatoruiul Universitatea Transilvania din Brasov, Facultatea de Stiinte Economice si
Adminisirarea Afacerilor

Principalele activitél si responsabilitali: activititi de seminar disciplinele; Economia Turismului,
Marketing Turistic, Ecoturism si Turism rural, Amenajarea turistica a teritoriului, Relatii Publice,
Comunicare in afaceri, Economie Europeand. Economia Serviciilor

Tipul sau sectorul de activitate Tnvatamant

Cadru didactic asociat (contract de colaborare)

Denumirea angajatorulul Universitatea Transilvania din Brasov, Facultatea de Stiinte Economice si
Administrarea Afacerilor

Principalele activitat] i responsabilitdyi- activitdti de seminar disciplinele: Economia Turismului. Marketing
Tunstic, Ecoturism si Turism rural, Politici si strategii de dezvoltare durabild, Amenajarea turistics a teritoriului,
Tipul sau sectorul de activitate Invatmant

Cercetator stiintific (contract pe perioada determinata)

Denumirea angajatorului Universitatea Transilvania din Brasov, Facuitatea de Stiinte Economice si Administrarea
Afacerilor

Proiect Modelarea empirica i dezvoltarea experimentala a instrumentelor ascciate tehnalagiilor emergente din
domeniul retelelor sociale online

Tipul sau seciorul de activitate Tnvatamant

Cercetator stiintific (contract pe perioada determinata 2 ani)

Denurmirea angajalorulul Universitatea Transilvania din Brasov, Facultatea de Stiinte Economice si Administrarea
Afacerilor
Tipul sau sectoryl de activitate Invatdmant

Institutor

Denumirea angajatorulu Asociatia Rudolf Steiner Brasov- Scoala Libera Waldorf Brasov

Principalele activitali of responsabiliial; Organizarea si dirjarea activititilor de predare-invitare, identificarea si
valorizarea posibiiitatior de invatare ale elevilor, organizarea, coordonarea st implementarea activitdtiior
extracuriculare, participarea si implicarea in procesul decizional al institutiei,

Tipul sau sectorul de activitate Tnvaamant

Director General

Denumirea angajatorulul SC Acasé la Dracula SRL

Principalele activitali si responsabifitati Reprezentarea firmei in relatiile sale pe plan intern si international cu
clientii, furnizorii, autoritétile, bancile gi alte instituti, organizarea si conducerea activitatii curente a organizatiei in
conformitate cu legislatia in vigoare, organizarea si coordonarea activitétii privind elaborarea de strategil, studii si
prognoze referitoare la dezvoltarea organizatiei, care sa asigure realizarea politicii, obiectivelor si criteriilor de
performanta

Tipul sau sectorul de activitate Tudsny Hotelur si restaurante
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EDUCATIE S| FORMARE

2013-2016

Aprilie 2013

lanuarie-mai 2006

2005-2007

2001-2005

COMPETENTE PERSONALE

Limba(j) materné(e)

Alte limbi sfraine cunoscute

engleza

franceza

Competente de comunicare

Competente

organizationale/manageriale

Competente digitale

Permis de conducere

Curriculum Vitae

Studii doctorale

Institutie: Universitatea Transilvania Brasov
Profilul: Marketing

Domeniu lucrare: Marketing turistic

Ivasciue loana-8imona

Titlut lucrare: Strategii de crestere organica in unitatile de cazare de tip pensiune din Romaénia

Curs Auditor intern sisteme integrate de management calitate, mediu, OHSAS

Institutie: SC LLOYDS REGISTER

Curs Manager in activitatea de turism
Institutie: Dima Consulting Group

Studii post-universitare
Institutie: Universitatea Transilvania Brasov
Specializare: Politici si strategii de dezvoltare a turismului

Studii universitare
Institutie: Universitatea Transilvania Brasov
Specializare: Economia Comertului, Turismului si Serviciilor

i
Scrieti imba materna / limbile materne
INTELEGERE VORBIRE SCRIERE
- Participare la :
Ascultare Citire conversatie Discurs oral
C1 C1 B2 B2 B2
Scrieti denumirea certificatulul. Scrieti nivelul, dacd il cuncagteti.
A2 A2 A2 A2 A2
Scrieti denumirea certificatului. Scriefi nivelul, daca 1l cuncasteti.
Nivelun A1/A2: Utllizator elementar - B1/82: Utilizator independent - C1/C2; Utilizator experimentat
Cadrul european comun de referinta pentru limbi stréine
= Capacitate de comunicare si adaptare
= Spirit de echipa
= Capacitate de organizare si sinteza a informatiilor
= L eadership
= Organizare i monitorizare sarcini multiple
= Coordonare proiecte
AUTOEVALUARE
Procesarea : Creare de ; Rezolvarea de
informatiei Leepunicare continut Serure probleme
Utilizator Utilizator Utilizator o T T— Utilizator
independent independent independent independent
Permisului de conducere categoria B
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INFORMATII SUPLIMENTARE

Carte

Publicatii

Curriculum Vitae

lvasciue, LS. (2022). Marketing hotelier. Fii oaspetele hotelului tau! Harta experientelor unui turist
vAzuta prin ochii unui manager, ISBN 978-606-26-1658-8, Editura Pro Universitaria, Bucuresti
https:/Amvww.prouniversitaria.ro/carte/marketing-hotelier-fi-oaspetele-hotelului-tau-harta-
experientelor-unui-turist-vazuta-prin-ochii-unui-manager-2/

Ivasciuc, 1.S., (2014). Organic Growth Marketing Strategies in Hospitality Industry. Journal of
Economic Practices and Theories, 4 (5), p. 626-636.hitps./bit.ly/3YRVVQv

Epuran, G., lvasciuc, 1.8, Micu, A, (2015), From 4P's to 4 E's — How to Avoid the Risk of
Unbalancing the Marketing Mix in Today Hotel Businesses, Revista de economie si informatica
aplicata Universitatea “Dunarea de Jos” Galati. no2/20151S8N-L. 1584-0409
https:/bit.ly/3nCCQg

Epuran, G, Dovleac, L., vasciuc, |.S. and Tescasiu, B. (2015). Sustenability and Organic Growth
Marketing: an Exploratory Approach on Valorisation of Durable Development Principles in
Tourism. Amfiteatru Econamic, 17(40), pp. 927-937
https://www.amfiteatrueconomic.ro/RevistaDetalii RO .aspx?CodArticol=2439

Ivasciuc, 1. S., & Epuran, G. (2015). A Marketing approach on how continuous processes
improvement can contribute to hotel business Organic Growth. Bulletin of the Transilvania
University of Brasov. Economic Sciences. Series V, 8(2), 185.
http://webbuft2.unitbv.ro/BU2015/series%20v/BILETIN%201/24 Ivasciu.pdf

Epuran, G., Chity, I. B., & lvasciuc, 1. 8. (2019). The Augmented Reality Technologies in Tourism:
A State of Art. Risk in Contemporary Economy, 501-505.https:/bit.ly/3DTMCgS

lvasciug, I. 8. (2020). Augmented reality and facial recognition technologies. Building bridges
between the hospitality industry and tourists during pandemic. Bulietin of
theaTransilvaniaaUniversity of Brasov. Series V: Economic Sciences, 75-

92 http://dx.doi.org/10.31926/but.es.2020.13.62.2.8

Epuran, G, Tescasiu, B., Tecau, A. S., lvasciuc, |. S., & Candrea, A N. (2020). Permaculiure and
downshifting-sources of sustainable tourism development in rural areas. Sustainability, 13(1),
230. hitp://dx.doi.org/10.3390/su13010230

lvasciuc, 1. S.. Epuran, G., Vuta, D. R., & Tescasiu, B. (2022). Telework Implications on Work-Life
Balance, Productivity, and Health of Different Generations of Romanian Employees.
Sustainability, 14(23), 16108. http:/dx.doi.org/10.3390/su142316108

lvasciuc, I. S., & Ispas, A. (2023). Exploring the Motivations, Abilities and Opportunities of Young
Entrepreneurs to Engage in Sustainable Tourism Business in the Mountain Area. Sustainability,
15(3). 1956. http://dx.doi.org/10.3390/su15031956

Zamfirache, A., Suciu, T., Anton, C. E., Albu, R. G., & Ivasciug, |. 8. (2023). The Interest Shown by
Potential Young Entrepreneurs in Romania Regarding Feasible Funding Sources, in the Context
of a Sustainable Entrepreneurial Education. Sustainability, 15(6), 4823.
https://doi.org/10.3390/su15064823

lvasciuc, |. S., Constantin, C. P, Candrea, A. N., & Ispas, A. (2024). Digital Landscapes:
Analyzing the Impact of Facebook Communication on User Engagement with Romanian
Ecotourism Destinations. Land, 13(4), 432. https://doi.org/10.3390/land 13040432

Ciocoiu, P. E., lvasciuc, |. S., & Ispas, A. (2024). Decoding Consumer Minds in the Age of Online
Accommodation Reviews: A Client Profiling Approach. Sustainabifity, 16(24), 11085.
https://doi.org/10.3390/su162411085

lvasciuc, I S., Candrea, A. N.. Ispas, A., & Piuaru, B. A. (2024). A Bibliometric Analysis of
Generation Z and Tourism Research: Insighls from VOSviewer Mapping. Administrative
Sciences, 14(12), 337. WOS:001384279000001, https:#/doi.org/10.3380/admsci14120337
Piuaru, B. A, Tescasiu, B., Epuran, G., Mosora, M. H., & Ivasciuc, |. S. (2024). Information
Asymmetry in the European Funds Market: Impact on Resource Allocation and Sustainable
Development. Sustainability, 16(24), 11101, WOS:001386920200001,
https://doi.org/10.3390/5u1624 11101

Ivasciuc, 1. 5., Candrea, A. N., & Ispas, A. (2025). Exploring Tourism Experiences: The Vision of
Generation £ Versus Artificial Intelligence. Administrative Sciences, 15(5), 186.
https://doi.org/10.3390/admsci15050186
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