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TOPIC 1:  Economic and Market Drivers of Circular Economy Adoption in Emerging 
Economies: The Role of Digital Trust 
Contents / Main aspects to be considered  

1. Conceptual and operational aspects of the circular economy 
2. Economic and market factors that determine and influence the adoption of circular economy 

principles in emerging economies. 
3. Research on the role of digital trust in the application of circular economy principles in 

emerging markets. 
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